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Knowledge and skills  

Students can provide and demonstrate: 

● Critical review in the field of graphic communications, including critical understanding of basic 

theories, principles and concepts; 

● Critical, detailed and advanced knowledge and comprehension in one or multiple areas of  

specialization 

● Knowledge and comprehension generated through personal research and resulting in a profound 

insight into graphic engineering and graphic product design. 

● Explanation of procedures defining the final product 

● Synthesis of multidisciplinary knowledge integrated into the scientific field

 

Application  

Students can apply a significant range of fundamental skills, techniques, practices and methods related 

to communication with end users, creating a unique experience of product consumption and optimal 

technical and technological performance.  

● Apply and develop complex skills, techniques, practices and methods in one or more areas of 

specialization 

● Apply different standardised and specialized research instruments and techniques 

● Plan and conduct research, research or development projects dealing with new aspects of graphic 

product design 

● Apply acquired knowledge and skills to conceive a realistic research project applicable in the field 

of graphic engineering and graphic design 

● Display originality and creativity in the development and application of new knowledge, 

coprehension and skills 

● Conduct scientific research to deal with new problems and circumstances  
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Generic Cognitive Abilities 

 

● Develop an integrated approach to critical analysis, evaluation and synthesis of new and complex 

ideas, information and problems 

● Identify and produce original and creative solutions for new, complex ideas, inputs and problems 

● Provide critical evaluations and create opinion on complex subjects in unpredictable conditions 

● Acquire generic abilities and skills and enhance previously acquired interpersonal skills 

● Use different computer programs and critically evaluate numeric and graphic data 

Communication skills 

 

Students apply a range of advanced and specialized skills in the field of applicability of graphic 

design and technological features of products and work on: 

● Adapting communication styles to different audiences, context and purpose 

● Presentation of research results by publishing papers in international scientific journals 

● Establish a critical dialogue with experts from the same field of research 

● Improve oral and written expression by means of new technologies 

Independence, responsibility and social skills 

 

● High degree of autonomy and initiative in research activities 

● Individual and team responsibility for strategic decision-making and successful problem-solving 

● Research-/evidence-based self-criticism  

● Ethical and social responsibility for knowledge dissemination and potential social consequences 
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